


How do you want to be photographed? 



Visible:  
Brand   

Photography  
for Women 

 Hi! I’m so glad you’re here! 
  What is Personal Brand Photography? 
 

  It’s telling your stories in images. 
 

  You are the face of your business. Your 

clients and potential clients want to get 

to know the person that IS the business. 

They want to make sure they like you 

and trust you so that they are confident 

buying from you. 
 

  I’ve been in business since May 2010, 

and I specialize in women’s portraits. My 

fortés are boudoir and personal brand 

photography. And I’ve been working 

with solopreneurs, and small and non-

profit businesses for several decades, so 

I understand your visibility needs. 
 

  I believe photo sessions should be fun, 

and we will work together to plan your 

boutique experience to be as easy as 

possible while meeting your needs. My 

goal is for you to reach your goals AND  

 

 
 

to feel authentic, beautiful, and fully 

confident with your custom imagery. 
 

  I’d love to meet with you, and find out 

how you’d like to see yourself in your 
photographs. Please contact me at 

(434) 226-0365 or (even better) email 

maggie@maggietakespix.com to set up 

a no-obligation consultation.   
 

Yours, 

 

 

 



Value of Personal Brand Photography 
 

  Many of our first encounters with a business are online, either via social media  

or a website. These encounters create strong first impressions. 
 

  You are not just the face of your small business; you ARE your business. 

 

More than Headshots: Personal Branding 
 

  Authentically show your story, what you offer, and why. Become someone    

your potential clients know, like, and trust, and they are more likely to want to 

connect and do business with you. 
 

  How much better would this be with professional, personal visual content?  

 Using professional images shows you are willing to invest in your business.  

 Instead of using the same standard stock images as everyone else, use      

images that are custom to your business to better tell your story. 

 Show YOU to your audience. Let them get to know a little about who they   

will be working with. 



Personal Branding goes beyond Headshots. 



Customize your look for each audience. 

Coordinate your look across platforms. 



Where to Use Personal Brand Photographs 

  Look at all your marketing to ensure your brand is consistent. Is your ideal  

audience getting a cohesive message across all your materials? 

 Website:  

 About page  Services page  Contact page  
  

 Blog posts 

 Social Media personal profile and cover images 

 Social Media business profile and cover images 

 Post content: 

 LinkedIn    Twitter   Facebook  

 Pinterest   Instagram   … et cetera  
 

 Email: 

 Newsletter   Signature Block 

 Print collateral: 

 Business cards  Brochures 

 

 

   Sure, you can DIY all of this… but together, we could do it in less time. 

   Deciding what image to take, getting ready to look awesome in the picture, 

picking props/outfit/location/lighting/angle/etc., taking 100 photos with a self-

timer so you can be in it, sorting through to decide which ones you actually 

like, and editing each image…. It’s easily 30 minutes each day. If you do this 

daily (and some social media experts recommend posting even more often 

on some platforms), taking 30 minutes per day, seven days a week, you’ll be 

spending 45 hours per quarter.   

   That’s a full work week. 

   That’s a solid month of time each year. 

   You cannot make more time… but think about what you could accomplish 

with the time you buy back if you reinvest it in your business. You could make 

more than enough additional income to cover the cost of hiring a professional.  





 

   Not all of the images in your personal branding session have show your face, 

although most of them will. The idea is to show your stories to your ideal client, so 

think about the things you need to do your job and the methods you use. Plan to 

walk through a “typical day-in-the-life.” How do you start your day? What are the 

tools of your trade? What are the steps in your processes? How do you end your 

day? What is important to you? Who else can we include —clients, family, pets?  



Show up consistently wherever your ideal       

clients hang out online. Give them a chance   

to get to know you, like you, and trust you.   



Show Up and Share Your Stories 
 

   Building a brand means showing up consistently. What are the top three 

stories you’d like to share with your followers online? What do you want to 

be known for? What fills you with passion and purpose?  Then list ten 

things about each story that your ideal client might want to know. Once 

you’ve completed these story topics, you’re that much closer to 30 new 

social media and/or blog posts! Let’s create the photos to go with them.  
 

   Brainstorm a few shot ideas that might appeal to your ideal client.  

 Think of outfit ideas that are in alignment with your brand. 

 What are some locations that would be perfect for your shoot? 

 What kind of props could you use to accessorize your shoot? 
 

   Consider starting a Pinterest  board to find ideas that speak to you. 

Share with your photographer to give them a starting point for planning 

your session. Keep in  mind that they cannot exactly  copy what you’ve 

pinned, but can use it for inspiration. Look for pins to share all of your     

favorite things, representations of the influences in your decision to start 

and run your business, best practices you’d like to share with your clients, 

and some behind the scenes activities that most people don’t understand 

or rarely get to see that shows how much hard work you put into serving 

your clients.   
    

   Having your own version of these ideas personalizes your content…  

and gives you a way to share potential points of connection with your  

audience. 

 

 

Are you feeling camera shy? 
   “I’m not photogenic.”  - Yes, you are. 
    “I don’t like having my photo taken.” - You will when I’m done. 
    “I don’t know what to do in front of a camera.” - That’s my job. 
 

    
The women I photograph aren’t supermodels; they’re just like you and 
me. With good wardrobe choices, professional hair and makeup, and my 
expertise with lighting and posing, your photos will be stunning.  



Personal Brand Photography versus Traditional Portrait Photography 

   When looking for a Personal Branding session, not all photographers are the 

same. Make sure your photographer is willing to offer: 

 Full/High Resolution Digital Image Files—allowing you to resize to whatever 

you need, from business card to billboard. Some traditional photographers 

do not provide digital files, or provide only social media sized files. 

 Permission to edit your photos as you wish—adding text, filters, crop, etc. to fit 

your needs. Traditional photographers rarely allow you to edit their artwork. 

 No requirement for attribution/credit, and no watermark—these images are 

supposed to be building your business, not your photographer’s. Most of your 

traditional photographers require you credit them whenever you use one of 

their images. 

 Knowledge of what businesses need for web marketing—leaving plenty of 

room for specialty cropping, space for added text, horizontal as well as        

vertical orientation… plus an ability to clearly photograph people and details 

and cleanly edit the pictures so they look their best.  

 

Hiring a Professional Branding Photographer 

 Helps you show up online consistently 

 Provides you with a bank of professional-looking images that are custom to 

you, instead of the same stock photos that everyone else is using 

 Can provide invoicing for their fees to be written off as a business expense for 

marketing, where personal photoshoot fees cannot 

 Can save you time and energy by organizing all the details for you 

 

   If you are ready to scale your business, but just don’t have the time to figure 

out what to post online, you are ready for personal brand photography. 

   If you know you need to level up your marketing, but don’t know where to 

start, you are ready for personal brand photography. 

   If you are tired of searching for the right images that reflect your brand for 

your online presence, you are ready for personal brand photography. 



What to look for in a  

Personal Brand Photographer 





Session Investment Information 
Signature Portrait Session 

     Included in the $300 session creation fee are our pre-shoot design consultation(s), hair 

styling + makeup application, 1-hour custom portrait session, & in-person ordering session to 

select your choice of images and products with your $150 print credit. Bring your mother/

daughter/sister/best friend! Each additional person is $150.*  

* Men and younger children who don’t need makeovers are complimentary and invited to join in later.  

 

Sensational Session 

    These $500 sessions include more-extensive consultations and customization. These are 

longer in length, and may take place over several sittings.   

Couture: We’ll rent, buy, or create a high-end outfit just for you, with fine art editing. 

Creative: We’ll pre-plan specialty composite images; e.g., turning you or your little girl                                           

into a fairy… or super-hero… or whatever your imagination desires. 
 

Simple Session 

     With a session fee of just $100, you come hair– and makeup-ready for up to 30 minutes, 

with one outfit/set. Includes $50 print credit. Additional people: $50 each.  

 

Story Sessions 

  Authentically show your story, what you offer, and why. Become someone your potential 

clients know, like, and trust with professional, personal visual content.  

Novel: all day / all the best / $7500 

Narrative: 5 story topics / 50 images / $4500 

Exposition: 3 story topics / 30 images / $3000 

  All of the above packages are available on a yearly contract basis (four quarterly shoots) and include:    

High-Resolution Image Delivery within two weeks, Social Media Cropping, and Commercial Usage License 

  Add-Ons: Hair & Make Up (recommended), Full Retouching (beyond basic edits), Travel (outside central    

Virginia), Extra Image Sets  

 

Short Story: (1 Story / 4 images / $450 ) is great for those who need high-resolution files 

for print publications (books, magazines) as well as social media updates. 



Margaret “Maggie” McCanna 

(434) 226-0365 | www.maggietakespix.com 


